ANOTHER PPC SUCCESS STORY

LAW - PERSONAL INJURY, MEDICAL
MALPRACTICE, AUTO ACCIDENT LAWYER

GEO-TARGETING: NORTHERN FLORIDA
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PPC performance is based on a variety of elements and can vary significantly based on geographic targeting, competitive landscape and other factors. Results are never guaranteed.



PERFORMANCE DATA

METRIC FIRST 30 DAYS RECENT 30 DAYS CHANGE
Clicks 40 92 130%
Impressions 2,136 4,411 107%
Clickthrough Rate 1.9% 2.1% _
Average Cost Per Click 13.62 10.39 _
Ad Spend 54498 956.08 75%

Conversions @)

Conversion Rate -

Cost Per Conversion -

PPC performance is based on a variety of elements and can vary significantly based on geographic targeting, competitive landscape and other factors. Results are never guaranteed.
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PPC performance is based on a variety of elements and can vary significantly based on geographic targeting, competitive landscape and other factors. Results are never guaranteed.



